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General introductionGeneral introductionGeneral introductionGeneral introduction on the context  on the context  on the context  on the context 

and applied methods and applied methods and applied methods and applied methods     
 

Italy has become a country of immigration in the 

second half of the Seventies. The first waves of 

immigrants were mainly  from Northern African 

countries (Morocco and Tunisia), former Italian colonies 

(Eritrea) and other countries characterized by a 

substantial presence of catholic missions (Cape Verde 

and the Philippines). These arrivals were clearly 

distinguished by gender: men came from North Africa, 

women from the other countries mentioned. Moreover, 

there was a clear difference in terms of work 

placement: men were employed in the seasonal 

agricultural work, in fishing (the Tunisian in Sicily), or as 

pedlars; women were employed as domestic workers in 

some big cities of the centre-north of Italy.  

During the 80s arrivals from China, Peru, Senegal, and 

Nigeria became equally significant, and immigration 

finally developed into a media driven issue and fell into 

the public domain. 

At the beginning of the 90s, after the collapse of the 

communist regimes, the first migrants from Eastern 

Europe came to Italy: mainly from former Yugoslavia 

and Albania and, afterwards, from Romania, Ukraine 

and Moldova.  

In the new millennium, immigrants from Eastern 

Europe have become the largest group of immigrants 

in Italy, with a strong increase occurred in the period 

immediately after 2007, when Bulgaria and Romania 

joined the European Union. In the 90s a substantial 

increase of arrivals was also registered from Morocco. 

For many years, the Moroccan community has been 

the first immigrant community in Italy. Nowadays it is 

the third largest community (after Romanians and 

Albanians).  

The migration landscape started to change during the 

90s also due to an increase in family reunifications, a 

clear indicator of stabilisation of the migration process 

in the country, and of a trend of increasing cultural 

diversity for Italian communities. 

The phenomenon has got more and more complicated 

and steady, becoming a variable which make us rethink 

the present and future Italian society. Core sectors of 

the Italian economy, like construction and commerce, 

as well as strategic sectors like public health and social 

care cannot be considered without the employment of 

immigrants any longer.  

In comparison with a decade ago, the current situation 

appears as the result of a strongly significant increase 

of female and family migration and of the number of 

immigrant children and teenagers (who came to Italy 

with their family, or who were reunified or born in Italy) 

in the Italian schools. 

Nevertheless, there is a still considerable number of 

arrivals of single men (especially from Senegal and 

Tunisia) and women (from the Philippines, Brazil, Peru, 

Ukraine, Poland, Somalia, Ethiopia).  

The substantial flows of Romanian, Ukraine and Polish 

people have brought a change also in terms of 

religious belonging, making Christianity the most 

widespread religion in Italy among immigrants, 

followed by Islam. The other religions altogether 

represent only about 15% . As at 1st January 2010, 

foreign residents represent 7% of the total residents in 

Italy; about half of them comes from eastern Europe 

(EU and extra EU); more than 60% of foreigners live in 

the north of the country; only 13% in the south 

Regions. Minors are 22% of foreign residents, while 

second generations (to be intended as individuals born 

in Italy from foreign citizens) represent 13.5% of foreign 

residents. 
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Immigration in ItImmigration in ItImmigration in ItImmigration in Italian mediaalian mediaalian mediaalian media    

 

The studies aimed at analysing the content of media 

have shown how immigration has been  treated as a 

problem during all the 90s, especially in relation to: 

crime/deviance, the presence of Muslim citizens, and, 

of course, illegal arrivals by sea.  

Over the 90s the enemy was mostly identified as 

Albanian, while in the new millennium Albanians 

almost disappear from crime chronicles in favour of 

Romanians (especially during the years of the entry of 

Romania in the EU).  

African immigrants, especially from Sub-Saharan Africa, 

are linked to deviance (drug pushing and prostitution 

related to their illegal conditions), while immigrants 

from the Arab Muslim world are associated to ‘the 

danger of terrorism’ and Chinese immigrants are very 

often linked to organised crime (see Chinese mafia).  

As mentioned in Gariglio, Pogliano and Zanini (2010), 

the main feature of journalistic reports on immigration 

in Italy over the last thirty years by now has been the 

tendency to build stereotypes, to isolate ‘groups of 

immigrants’, time after time presenting one group as 

more threatening than others.  

Family, school integration of young immigrants, 

employment and housing are clearly underrepresented 

issues in comparison with the topics of  illegal 

landings by sea, irregular work, the presence of single 

men, the squatting of buildings, crime and prostitution.  

The key role of still images in the production and 

reproduction of stereotypes has been shown 

convincingly in several studies, in particular by those 

following a visual framing approach, connecting visual 

frames with news content analysis. The fact that 

pictures contribute to a large extent in shaping 

opinions and attitudes is also proved by many 

researches in social psychology – connecting visual 

frames with schema theory. Despite this general 

knowledge, specific researches connecting images 

representing migrants and the formation of personal 

opinions are few in number and they are missed in the 

Italian context.  

Regarding the impact of (photo) journalistic 

stereotypes on rights and on discriminant behaviours 

in social interaction and employment, we can only say 

that journalistic media is a central actor in political 

communication and the complex and circular 

relationship between actions (political decision 

formation and social behaviour) and public 

representations has been the topic of many theoretical 

and empirical formulation in media political and 

sociological studies.  

Notwithstanding our idea that national (not local) 

photojournalistic representations have to be the focus 

of our work, because of their central role in producing 

stereotypes and because of the absence of relevant 

differences between depictions of migrants in local and 

national newspapers, and notwithstanding our 

hypothesis that the effect of these representations are 

not expected to be radically different for reasons of 

geographical context, in our work (WS2 and WS3) we 

concentrate on young migrants in the city of Bologna.  

A short introduction to the role of citizens with a 

migrant background in Bologna can be helpful: 

At the beginning of 2013, the city population counted 

around 385.000 residents; over 56.000 were foreign 

citizens (one sixth of the population). If we look at 

youth under 14 years of age, 1 out of 5 has a foreign 

citizenship; in 2020,  the percentage is expected to rise 

up to 1 every 4.  Today, one new born every three has 

at least one parent of foreign origins. 

For young people growing up in a multicultural 

environment ethnic stereotypes may have  different 

values, in general terms, in comparison to older 

generations of residents.  

Moreover, the is a clear distinction between first and 

second generations in photojournalistic 

representations (and this distinction become even 

more clear when Chinese migrants are involved). The 

difference in media representations become 

particularly clear when we focus on the pictures 

selected in the Italian news magazines. For these 

reasons we are convinced that a focus on youth and on 

the second generation of migrants can offer interesting 

surprises working on stereotypes and discrimination.  
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Description of the chosen samplesDescription of the chosen samplesDescription of the chosen samplesDescription of the chosen samples and  and  and  and 

methodologymethodologymethodologymethodology    
 

We have chosen a large sample of photographs 

produced in a period of 30 years by professional 

photojournalists in Italy, dealing specifically with 

migrants in the country. The number of pictures 

collected is around 400, but the sample we focus on 

has been selected debating with the photographers 

themselves and is now composed by 20 still images. 

The images in our sample represent migrants in Italy 

produced by 10 photojournalists having worked on 

this issue with a particular dedication. The pictures 

have been produced as free-lances, members of 

national (local) agencies and as members of 

international agencies. Such differences are important 

for our effort to understand the mechanism of media 

production.  They have been produced in different 

Regions and they represent a large set of situations. 

Taken together, the 20 images selected provide a 

sample including traditional and recent stereotypes, 

both frequent and rare. Moreover, they present 

different “photojournalistic styles” and “visual rhetoric”, 

typically used in the press in order to frame migrants in 

positive and negative ways. The majority of these 

pictures have been published over the years in dailies 

and weeklies newspapers. A minor part has not been 

published in newspapers. Some of them are 

unpublished pictures, others have been exposed or 

published in alternative media.  

We consider photographs produced mainly for the 

mainstream news industry as a relevant part of the 

popular culture, having a key role in framing 

immigration for public debate. Images are at the core 

of many studies discussing the impact of news in 

shaping public attitudes on specific issues. They are 

intended as powerful devices, whose polysemy is very 

often directed by the news industry toward an 

unambiguous portrait strictly linked to political 

communication. The role of the pictures in newspapers 

is so often that of reducing the complexity of a social 

phenomenon, through iconic repetition, wide use of 

visual stereotypes and the ability to insert news under 

headlines and captions re-directing their meaning into 

well-isolated frames.  

 

If we consider news-images under the perspective of 

frame-building in journalism, the main role of images 

and headlines is related to promote moral judgment 

and moral evaluation. The semantic value is produced 

over time as a consequence of their use in news for 

discourse-production’ purposes.  

 

At the same time, these meanings change: 

♦ OVER TIME: An icon like the African man selling 

poor objects in the street does not convey today  

the same meanings it conveyed in the 1980s. 

Journalists know that the public have received 

since then multiple contradictory messages. The 

idea shared by many journalists is that “in order to 

express solidarity, a large part of the public now 

needs more than the vision of a poor man”. This is 

a cynical consideration but cynicism is part of the 

professional know-how in journalism. 

♦ DEPENDING ON THE EDITORIAL POLICY, WHICH IS 

LINKED TO THE IMAGINED PUBLIC RECEIVING THE 

MESSAGE (THE TARGET GROUP IN THE 

COMMUNICATION PROCESS): this bring us back to 

political considerations, given the politically 

polarized environment of Italian mainstream 

media and given the central role the immigration 

issue has assumed in political campaigns in recent 

years.  

The same picture may be used for the expression of 

different meanings, but a dominant system of visual 

references has been established by years of journalistic 

coverage.  

Photojournalists – like many social actors from outside 

the profession – are aware of it. It means that in order 

to counter this system of representations many 

photographers and photo-editors use now different 

pictures. In other words, a process of differentiation – 

which is largely political – affect the pictures produced 

by photographers dealing with migrants.  

The use of portraits of people in their daily “normal” life 

is now a tool for differentiate the visual offer, and, at 
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the same time, promoting a new sense of empathy 

which is radically different from that promoted through 

the dramatic reportages we got used over more than 

two decades. The weakness of these reportages was 

their goal. Once presented in a newspaper, their intent 

was to denounce the political enemies using a 

humanitarian discourse. But to do so, migrants were 

always represented as victims. This has helped to 

promote an image of immigration as an on-going 

emergency, where migrants were presented to be 

perpetrators/intruders or victims.  

The “normal” life of migrants remained out of the visual 

frame. 

 The weakness of the today’s iconography is its status. 

Portraits representing “normal people having normal 

lives” target mainly successful migrants (in economic 

terms) and specific “groups” of migrants (care-givers 

women and youth from the so-called second 

generation).  

They are presented to be exceptions in a general 

representation that is still dominated by emergency.  

Despite the novelty that they represent, they are weak 

in countering major stereotypes. Rather, they move 

beyond the margins of these persistent stereotypes. 

Nevertheless, when looking closely at the visual 

representations of young migrants (the second 

generation), these images are important and they mark 

a point of transition in the photojournalistic 

representation of migrants in Italy.  

 

Figg. 1Figg. 1Figg. 1Figg. 1----6 Examples of recurrent images and frames 6 Examples of recurrent images and frames 6 Examples of recurrent images and frames 6 Examples of recurrent images and frames 

in the front pages of Italian magazinesin the front pages of Italian magazinesin the front pages of Italian magazinesin the front pages of Italian magazines    

 
 

 
 

 
 

 
 

Given the choice we have made in identifying the 

target group for the WS2 (mostly youth from the 

second generation, in large part of Chinese origins), the 

selected sample of pictures include these images and it 

includes images representing traditional and common 

stereotypes of Chinese migrants.  
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Main findings from the interviewsMain findings from the interviewsMain findings from the interviewsMain findings from the interviews    
 

We interviewed ten photographers and four photo-

editors from four different Italian mainstream 

newspapers (two dailies and two weeklies).  

 

The selection criteria to identify the photographers 

were as follows: 

Number of publications on the topicNumber of publications on the topicNumber of publications on the topicNumber of publications on the topic: the pre-

condition is the assiduity (we are looking for 

photographers involved in representing migrants); 

Membership:Membership:Membership:Membership: we include free-lances, members of local 

photo-agencies and members of international 

agencies; 

Age (in professional terms):Age (in professional terms):Age (in professional terms):Age (in professional terms): young photographers 

and older photographers; 

Sex:Sex:Sex:Sex: males and females. 

These criteria have been chosen in order to include in 

our sample different sensibilities and a variety of 

professional practices and degrees of 

freedom/restrictions in organizing the job. 

For what concern the photo-editors, we referred to 

different media (dailies and weeklies) and to different 

political affiliations (centre-right vs. centre-left), looking 

at mainstream titles.  

As a general finding of these interviews we can 

describe photojournalistic products as the output of a 

process involving different professional logics and 

sensibilities. All the professionals involved in the 

production are important and they contribute to the 

final products (the images in the news). Nevertheless, 

some actors have a huge power in framing visual 

materials, while others have a lesser power. The power 

of the photographers in framing immigration is still 

high under some particular conditions, but 

photographers are more and more powerless in 

general terms. Their witness and their interpretation of 

given situations captured in the pictures are no 

essential for the editors anymore. This is mainly a 

consequence of the digitalisation and the presence of 

big digital archives. The importance of the tag and the 

related process of tagging in the digital era have 

produced a growing demand for stereotypes in 

photojournalism. Tagging is labelling the people 

captured in the images using general and/or 

stereotypical words becoming key in the process of 

presentation and selection within the news industry. It 

means that the reduction of a human story or of a 

complex situation to a set of words (e.g.: Islam, 

prostitute, extra-UE immigrant, irregular worker, etc.) 

has become the pre-condition for an image to be 

mass-mediated. Even more important: images that do 

not fit frequently-used (common) key-words are news-

worthless. Photographs that decide not to work under 

these “rules” generally loose the opportunity to have a 

mass-audience; they consciously re-direct their 

products toward niche markets (i.e., small expositions, 

local books for ONGs or Local Authorities). These are 

the markets where we may usually find photographers 

having a wide knowledge on immigration or, at least, 

on the people they have represented through pictures. 

The point is that in Italy, most of the newspapers (the 

exceptions are rare) do not use reportages. They tend 

to publish single pictures which are usually selected 

and collected in the newsrooms (desk-selection). Here, 

it is of central importance the process of selection of 

the images which the journalists follow in the 

newsroom to the detriment of wider choices made by 

the photographers on site. 

The practice of photojournalism can be analysed from 

many perspectives. Two elements are, however, 

fundamental for understanding this practice in 

sociological terms: 1) the time photojournalist have to 

invest in the production of images which would be 

suitable for press demand and 2) the processes of 

labelling images in order to market them.  

The increasingly less time photographers have at their 

disposal to deliver images on commission, as well as 

the possibility of resorting to online databases as a tool 

to tag news images, have transformed both the 

profession itself and the products destined to public 

consumption.  

The most evident result from the analysis of 

photographs which depict immigration can be 

summarised in two trends:  
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♦ Visual appearances have a growing importance in 

the production of single photographs related to 

current news; 

♦ It has become common strategy among visual 

media professionals to select photographic sets 

which can optimise the relation between 

investment/results. 

Examples of the first trend can be found empirically in 

the overrepresentation of black immigrants, of women 

wearing the veil (soon tagged as “Islam” in the image 

databases), and of other subjects recognisable as 

migrants because of their physical appearance in 

“street” shots. For example, in order to be identified 

and read as such, a Muslim worshipper will be 

photographed in the act of praying (better if in public 

spaces and clearly visible, as in the case of prayers in 

the street). Seldom photographers approach their 

subjects in person, and the process of labelling is 

influenced more by stereotypes and looks than by data 

gathered in the field. This process influences the choice 

of images made by editors as they search the 

databases, and can generate a vicious circle of visual 

stereotypes.  

To illustrate the second case it is necessary to explain 

what a photojournalist set is. With this expression we 

intend places or events which allow photographers to 

maximise the ratio between cost/benefit (or 

investment/results) thanks to the following three 

elements: 

a) An easily accessible concentration of bodies: in other 

words, one single, public, location; 

b) Guaranteed presence of subjects of interest: i.e., 

where it is easy to photograph subjects of prime 

interest to newspapers’ editors according to one’s own 

or colleagues’ experience; 

c) Likely presence of an institutional intermediary who 

can facilitate the reporter’s job reducing the level of 

personal investment. Police (as well as other law 

enforcement corps such as the Guardia di Finanza or 

the Navy) and NGOs carry out the intermediation role 

in the majority of the cases we have analysed. 

The tendency on the part of many photographers to 

create reports on migrants in Italy only after having 

selected specific sets –rather than produce images 

which entail a larger time investment and a more 

complex news research – has caused informational 

redundancy, i.e. a large collection of specific types of 

images to the detriment of other possible 

representations. 

The analysis of the photographs collected and the 

discussions we had with photographers and photo-

editors during the interviews have underlined the 

development of a precise visual geography of 

immigration in Italy. This geography maps its key 

places in the isle of Lampedusa (“the illegal 

immigrants”), in the countryside of the Mezzogiorno 

(“the slaves”), in the “sex-exchange streets” (“the 

prostitutes/slaves”), in the Roma camp, in the ethnic 

areas (“Chinatowns”), etc.  

To the contrary, other images are extremely rare: 

images taken from the factories and in general in 

workplaces which are not outdoor, images within 

domestic walls, images of non-illegal arrivals, etc.  

An indirect consequence of this is a largely ethnic 

representation of migration to the detriment of images 

which show the co-presence of various groups, 

including native citizens who are not part of the police 

forces or humanitarian agents. 

For the WS2, we intend to use the sample composed 

by 20 selected pictures, proposing these images in an 

opening meeting to a discussion group composed by 

young people, boys and girls with different national 

origins living in Bologna. 

The aim is to stimulate reactions to and interpretation 

of these images containing a variety of stereotypes on 

migrants and migration, to collect and interpret these 

reactions in order to define some standards that may 

prove helpful as a point of departure for WS3. We 

intend to test the sample of pictures to be used in the 

meeting, by single interviews to be produced before 

the opening meeting. This first step will prove helpful 

to test our hypothesis: first of all that of a clear and 

peculiar generational difference in interpreting and 

reacting to visual stereotypes of migrants and 

migration. For this reason, we’ll interview people of 

different ages (young and adults).  
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Chapter 2 Chapter 2 Chapter 2 Chapter 2 | | | | Stereotypes, perception and discriminationStereotypes, perception and discriminationStereotypes, perception and discriminationStereotypes, perception and discrimination

    

General introduction: on the applied General introduction: on the applied General introduction: on the applied General introduction: on the applied 

methods and basic and basic methods and basic and basic methods and basic and basic methods and basic and basic 

information on “open meetings”information on “open meetings”information on “open meetings”information on “open meetings”    
 

2050 has chosen to organize the open meeting in 

Bologna after a proper testing of the toolkit (20 

photographs).  

We produced interviews with individuals and with 

small groups from different national origins and in 

different age brackets. The testing has had a twofold 

goal: testing the tool, and find eventual support for our 

hypothesis of a generational (young vs. adults) 

difference in reacting to visual stereotypes on migrants 

and migration. As part of these goals, interviews have 

been intended to research people perceptions and 

attitudes towards the migrants represented in pictures.  

 

METHODOLOGYMETHODOLOGYMETHODOLOGYMETHODOLOGY    

Photo ElicitationPhoto ElicitationPhoto ElicitationPhoto Elicitation    

The technique used for the interviews has been the so-

called “photo elicitation technique”. Photo elicitation is 

based on the simple idea of inserting a photograph 

into a research interview. Quoting Harper (2002): 

“Photo elicitation demonstrated the polysemic 

quality of the image; it thrust images into the 

center of a research agenda; it demonstrated 

the usefulness of images ranging from fine-arts 

quality documentary to family snapshots. Due 

to its decentering of the authority of the author, 

photo elicitation addresses some of the 

postmodernism of ethnography itself. “ 

This technique has a long history and has been used 

within different disciplines (psychology, anthropology 

and sociology) for studies concerning individual and 

collective memory, identity, and so on. The researches 

we’ve addressed in order to take inspiration for the test 

are those carried out within “cultural studies”:  

At the core of cultural studies is the 

interpretation of signs. A common criticism of 

cultural studies is that researchers often assume 

how audiences or a public define hegemonic or 

other ideological messages. Photo elicitation 

offers a means for grounding cultural studies in 

the mundane interpretations of culture users 

(ibidem).  

In particular, we have borrowed the research approach 

from the study of Messaris and Gross (1977), which 

focuses on inter-generational interpretations of a 

photographic narrative and from three studies on the 

reception of advertising texts (Craig et al. 1997; Harper 

and Faccioli 2000; Kretsedemas 1993).   

In these studies researchers interviewed 

subjects such as African Americans, Italian and 

American women and others about meanings 

of advertisements to show how the groups that 

advertisements are aimed at interpret (accept, 

contest, or reject) their messages (ibidem). 

 

Sample, Toolkit & More Practical InformationSample, Toolkit & More Practical InformationSample, Toolkit & More Practical InformationSample, Toolkit & More Practical Information    

We engaged in interviews with 20 persons having the 

following characteristics: 

AGEAGEAGEAGE: 10 young (16-25 years); 6 adults (35-50 years) and 

4 seniors (60-75 years); 

SEX:SEX:SEX:SEX: 9 males and 11 females (distributed as such: 5/5 

among young people; 2/4 among adults; 2/2 among 

seniors); 

STATUS:STATUS:STATUS:STATUS: 8 students, 6 employed and 6 unemployed 

NATIONAL ORIGINS:NATIONAL ORIGINS:NATIONAL ORIGINS:NATIONAL ORIGINS: 14 with Italian origins and 6 with 

foreign origins (4 young and 2 adults), from China (3), 

North Africa (2), and East Europe (1). 

During interviews, we used a selection of 20 pictures 

(see Figg. 1-20 for our sample/toolkit). As a first step, 

interviewees were required to describe and comment 

the pictures without additional indications or 

restrictions. At a second step, they were required to 

answer to a brief battery of questions relating to 

emotions, judgments, social concerns, political 

solutions. These questions referred strictly to the so-

called framing rationales, which are at the core of the 

Entman (1993) definition of frame, centered on three 
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functions involved in the framing process: “frames 

diagnose, evaluate and prescribe”. 

These questions have been intended to explore the 

narrative process of generalization (from single 

individuals depicted to a general and abstract type, i.e. 

blacks, Africans, Asians, Roma, non-communitarians, 

migrants, aliens, refugees, and so on) and the ways this 

process may be connected to perceptions and 

attitudes towards the “social types” named.  

We paid particular attention in naming the same 

“types” introduced by the interviewees during step one 

of the process. In other words, we cared specifically at 

the processes of generalization and abstraction 

produced by the interviewees when describing and 

commenting the pictures (step 1). Thereafter (step 2), 

we “used” the types they evoked to ask them specific 

questions. This is coherent with the vision – stated by 

Harper in different works – of photo elicitation as a 

postmodern dialogue based on the authority of the 

subject rather than the researcher. 

 

FIGG. 1FIGG. 1FIGG. 1FIGG. 1----20: The sample used for the interviews.20: The sample used for the interviews.20: The sample used for the interviews.20: The sample used for the interviews.    

 

 

 

 

 

 

 

    
    

    
    

    



12121212    

    
    

 

 

 

 

 

 

    

 

 

 

 



13131313 

    
    

    

 

 

 

 

    

    

 

    
    

    
    

    
    

    

    



14141414    

From production to perceptionFrom production to perceptionFrom production to perceptionFrom production to perception    

    
In our view – as we made clear in the WS1 report – it is 

pretty hard and clearly arbitrary to define the presence 

of stereotypes in single still images produced by 

photojournalism. The risk is an impressionistic 

definition of what is to be considered stereotypical 

within a given image and what is not. We then decided 

to intend stereotypes by looking at the repetition in the 

news – within a relevant period of time – of similar 

images (which means similar contents/subjects, but – 

even more – similar styles and rhetoric) and their 

constant link with single words or catch-phrases, to be 

intended as “framing devices”.  

Images have thus been seen as part of a process of 

framing, in which every device (comprising the 

pictures) are mutually reinforcing each others. Within 

the process itself, what is in-the-frame is crucial, but it is 

also very important what systematically is out-of-the-

frame, when representing migrants in general or single 

ethnic minorities.  

Stereotypes may be identified only by looking at the 

wider process of representation, that is not pictorial-

only but essentially multimodal. At the same time, if 

effective, stereotypes are – first of all – “in people’s 

mind”, not in the pictures themselves. The question 

now cannot be “are these pictures stereotypical?”, but, 

indeed: “are the stereotypes produced by news media 

(also) through pictures recognized by people watching 

at them? And – if the answer is yes – are the 

stereotypes fully reproduced, only partially reproduced, 

or are they contrasted?  

 

FINDINGS FROM THE TEFINDINGS FROM THE TEFINDINGS FROM THE TEFINDINGS FROM THE TESTSTSTST    

The tool has proved to be coherent with the 

researchers’ aims. It is extremely helpful in evoking 

traditional and new stereotypes, positive and negative, 

associated with migrants.  

To use the categories defined by the project Beams: the 

stereotypes in the pictures are highly recognized by 

interviewees when they are both “common” (in 

photojournalism) and “restrictive”; they are recognized 

only by a small part of the sample when they are 

“emerging” and “descriptive”. “Traditional” stereotypes 

are well-recognized by adults and seniors and they are 

less recognized by young people.  

The youngster in our sample appear more capable than 

adults and seniors to identify and question (most of) 

the stereotypes they recognize from the pictures, 

although relevant differences persist in relation to 

ethnic representations (“minority to minority”).  

    

New comers and second generationsNew comers and second generationsNew comers and second generationsNew comers and second generations    

Migrants in selected pictures become the subject of 

very different discourses when they concern first or 

second generation of immigrants, with the former 

mainly associated with a negative discourse, and the 

latter mainly associated with a positive discourse: 13 

out of 20 people interviewed (and  8 out of 10 among 

the younger) are positive when describing second 

generations. 

Another interesting point concerns migrants’ labor. 

Pictures representing migrants at work vary in our 

sample. Analyzing the comments on these pictures, a 

clear difference emerges in relation to the age of 

interviewees. Both younger and older people in our 

sample tend to recognize the stereotypes but the 

youngers tend to draw very different conclusions than 

older people.  

In general terms, from our sample, the youngers tend 

to see the stereotyped situations depicted in our 

sample of pictures as a consequence of economic and 

political bad choices, where “we all, migrants and not 

migrants” are the victims. Quite differently, most of the 

older people tend to see these activities as part of the 

problem “we” now have in terms of unemployment 

and low wages. In both cases, the images representing 

migrants (and Chinese particularly) involved in 

activities whose meaning is unclear, have been 

generally read as involved in illegal activities.  

All these findings, along with the feeling that well-

selected pictures are a useful tool for observing 

stereotypes and obtaining reactions which confirm or 

counter them, have reinforced our hypothesis and our 

idea for the open meeting.  
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Some conclusions may be already drawn at this stage, 

to which 2050 will pay utmost attention in the open 

meeting and in the pilot action of WS3. In the open 

meeting, we shall offer the outcomes of our analysis in 

WS2 to the discussion with a group of young citizens of 

Bologna, mostly second generation immigrants, whom 

we will meet together with a small group of 

representatives of the city’s administration and civil 

society working on societal change or local 

development issues.  

The discussion will focus on how to construct counter-

representations of stereotypes, with personal 

stories/episodes that will move away from rigid media 

representations, which tend to trivialize the complexity 

of human identity down to one dimension, i.e. being a 

migrant or the children of migrants.  

Yet, our proposal is to go for personal stories that are 

well contextualized in the societal environment where 

they take place, and shall aim to investigate the life 

context, self-identity, relations with the city, and vision 

of their future of youth in Bologna.  

Stories told in WS3 shall not be flat stories of 

helplessness, or assimilation, or success, as media most 

often do with regard to migrants, disentangling stories 

from society and thus feeding the “we” and “they” 

antinomy, even when they regularly assign to second 

generations the role of rehabilitating the image of 

immigrants/immigration in Italy (“they are more and 

more like us”).  

In terms of concrete outputs, our proposal will be the 

design and realization of audiovisual clips, one for each 

youngster actively involved in our work, whose specific 

subject will be their individual choice, which will be 

presented to the 2050 team. Together, clips should 

form a sort of multi-dimensional fresco of youth in 

Bologna, more apt to help us understand reality and 

most likely away from prejudice than media images 

are. 

The clips will be 2050’s contribution to the project 

toolkit for combating intolerance, racism, xenophobia, 

and – we would like to add: the inadequacy of our 

understanding of reality within our societies and of 

their connections with global relations and dynamics.  

It is in fact our belief that contrasting outdated and 

rigid representations of migrants is an important cause 

not only to advocate for social and political rights and 

equal opportunities for all on an individual level, but 

also in collective terms, for migrants and for non-

migrants, as our idea of immigrants and immigration 

mirrors our capacity to understand the rapid changes 

that are shaping the world and our place in the world, 

and thus also our capacity to make informed ad 

effective decisions. Working with youth allows for 

engaging with a generation of young Italians who are 

definitely more involved in cultural diversity than their 

parents are, because of migration but also because of 

the diminished physical and virtual distances brought 

about by globalization – which are part of their daily 

lives. 
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